
 

MOBILE DESIGN

Mobile design is al l about making emails easier to scan and 

engage with on a mobile device, and i ts impor tance is impossible 

to ignore in the world of modern marketing. 80% of people wil l 

simply delete an email i f  i t  doesn’t look good on a smar t phone 

(Blue Hornet)  – a result no marketer wants to see.

When in doubt , design for the small screen f irst . An email that 

looks gorgeous on a smar t phone wil l  also look good on a tablet 

or desk top. Or to save t ime, use an email template that ’s already 

mobile optimized to look great regardless of the device that your 

audience is using to view email .

WHY IS MOBILE DESIGN SO IMPORTANT? TAKE A LOOK AT THESE STATS:

> 	 E m a i l  i s  t h e  n u m b e r  o n e  a c t i v i t y  o n  m o b i l e  d ev i ce s  ( I D C ) . 

>   Pe o p l e  c h e c k  t h e i r  p h o n e s  u p  to  1 5 0  t i m e s  a  d ay  ( k p c b .co m) .

>  	53% of email is opened on a mobile device (Litmus).

>   By 2018 ,  80% of  emai l  users are expec ted to access thei r  accounts v ia mobi le dev ice

    (Radicat i ) .

>  	71% of mobile purchasing decisions are most inf luenced by emails from companies

	 (  Adobe).

TIPS FOR CREATING MOBILE-FRIENDLY EMAILS: 

>  	A r r a n g e  c o n t e n t  i n  a  s i n g l e - c o l u m n  l a y o u t .

>  	 Incorporate plenty of white space for easy scanning.

>  	Organ ize content  in to  sec t ions w i th  c lear  d i v iders  and head ings .

>   Use a t  leas t  a  16 - p ixe l  fon t  s ize fo r  readab i l i t y.

>  Add but tons ins tead of  tex t  l inks  fo r  your  ca l l s  to  ac t ion .

But don’t stop with just your email .  Most email drives your audience to do something else, 

l ike visi t a website, make a purchase or watch a video, so make sure those landing pages are 

also mobile optimized. You don’t want to lose them right when they’re ready to take act ion 

because i t ’s too hard to see on their phone.  


